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related health issues = DG Sanco's
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member states must
have health
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disease prevention
strategy by 2013
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After 2 years
In the US ...




Thank you!

= CDC, Atlanta
= USDA

= For doing the stats and making those available to
the public. Any public.




Obesity trends among adults, USA
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Source: Behavioral Risk Factor Surveillance System, CDC




Obesity trends among adults, USA

1990

{(*BMI =30, or ~ 30 Ibs overweight for 54 woman)
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Source: Behavioral Risk Factor Surveillance System, CDC
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Obesity trends among adults, USA
1995

{(*BMI =30, or ~ 30 Ibs overweight for 54 woman)
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Source: Behavioral Risk Factor Surveillance System, CDC




Obesity trends among adults, USA
2000
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Source: Behavioral Risk Factor Surveillance System, CDC




Obesity trends among adults, USA
2005
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Obesity trends among adults, USA
2009
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SOLVING THE PROBLEM
OF CHILDHOOD OBESITY
WITHIN A GENERATION

= Obesity cos
= $170 billion

Impact...

White House Task Force on Childhood Obesity
Report to the President

10-04-25: U.S. M U :Curity
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EU Trends
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EU Trends
1980-2005
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European Strategies for Reducing Obesity

= No harmonized approach to address obesity
throughout the EU.

= Classical focus on nutrient intake (generally WHO
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OBST & GEMUSE




Availability (of F & V) key Issue

~why lower availabilhity at home and/or outside the
home?
]

« __lack of knowledge, health values...? (e.g. Ball et
al. PHN 2006; Turrell Aus 1 Nutr Diet 1997)

 __lack of financial means...? (e.g. Darmon &
Drewnowskl Am 1 Clin Nutr 2008)

« __'food deserts’...? Evidence for the US, but not for
UK, other EU countries, Australia, Canada (e.q.
Cummins & McIntyre, Urban Studies 2002.)

= Source: Johannes Brug, the EMSO institute



Healthy Choice

= Front-of-pack label ...

International

Average intake

Ik Kies Bewust-

nutrient recommendation |per day per day
Energy 2000 kcal 2119 kcal 1783 kcal
SaFa <10 en% < 15,7 en% < 8,4 en%
Trans Fats <len% <1,2en% <0,1en%
Suaar <10 en% < 13,2 en% < 5,6 en%

g free sugar added sugar added sugar
Sodium < 2400 mg < 2858 mg <2335 mg
Fiber >25¢ >18¢g >25¢

=  Source: www.ikkiesbewust.nl




Companies N products with logo
Start 2007 38 105
End 2007 85 1700
March 2008 100 22_00 (of which 600 fresh

fruit/vegetable)

June 2008 105 2700 (600 FFV)
March 2009 114 3500 (1000 FFV)
June 2009 117 3700 (1000 FFV)
September 2009 119 4500 (1000 FFV)
December 2009 118 4750 (1000 FFV)
March 2010 120 4875 (1000 FFV)
June 2010 121 5000 (1000 FFV)
September 2010 122 5500 (1500 FFV)
December 2010 105 5500 (1500 FFV)
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Health? Really?

2005: 87ME€
2006: 100M€
(10% v/v, 15% V/€)
2007: Milner +33%



Sweden “70s __

SOCIALSTYRELSEN
- lEEATTVE
ATER 6-8 SKIVOR BROD
OMDAGEN,




Germany: “Large differences in intake”

"N| DEUTSCHE SIND OBST- UND GEMUSEMUFFEL! 3

mEg= 1) s —
. 86% 1,0% 15,8 % | 11,1 % 14,7 %
20,7 % S
? 27,7 % 39,1%
‘ 56,0 %
- S % 39,3 % .
44,7 % 368%
- — iﬁ’ﬁ%' |
19 6 % 21,9 % N . 4
13,2% [MC 00 |
Deutschland Spanien nahen GroBbritannien j Niederlande |
Wie oft schaffen Sie es pro’ m che, -
Sx am Tag frisches Obst und Gemuse zu essen? |
© immer '

i . Quelle: Research Now UmfraEE unter 5.008 Birgern in Deutschland, Spanlen
. - Italien, GroBbritannien und den Niederlanden im Auftrag von HERBALIFE.







The Fat Tax - Denmau 6
om
dagen

= 1 July 2010, tax increas =====
sweets and soft-drinks | e
on sugar-free soft drink

= Aim: ‘to reduce the prev
liInesses and improve i

= Next: tax on saturated .
which will affect marga
high-fat dairy products,
tobacco and alcohol.

« Gradually, and will be fig




Fruit and vegetable intake in Denmark
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Denmark: whole grain campaign

=  Source: Anders Morten




UK: Sid the Slug

Launched 2004, UK FSA

Blood Pressure Association

British Heart Foundation

Bristol PCT

Consensus Action on Salt and Health
Diabetes UK

Food Commission

Haringey Teaching PCT

Kent County Council Trading Standards
Manchester Food Futures Partnership
Men's Health Forum

National Children's Bureau (NCB)
Netmums

National Federation of Women's Institutes
(NFWI)

Trading Standards Institute (TSI)




Leading the way with no. of product launches claiming to be low sodium/low salt, is the
United States with 22% of product launches, followed closely by the United Kingdom with
20%, Japan 17% and France 7%.

In contrast to the levels of activity in the US and UK, there appears to be much less interest
in Continental Europe to date. Very few launches with low sodium/low salt claims were
recorded in 2007 in Germany.

In France, low sodium/low salt activity was mainly recorded in the baby foods market. Spain
and Italy fell hetween Germany and France in terms of the number of product launches
marketed on a low sodium/low salt platform. Launches in Italy were mainly confined to the
baked goods sector, particularly biscuits.

Would companies have done that without the campaign?

THE INNOVA DATABASE
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= EU framework 6, 2005-2010

= Recommendation: high protein, low Gl is best for
preventing weight gain after weight loss period.

= Source: Wim Saris, coordinator diogenes
|



In an ITT-analysis (N=773, mixed linear model) the  weight regain
was 0.93 kg (95 % CI: 0.31; 1.55, p=0.003) lower by HP than LP,
and 0.95 kg (0.33; 1.57, p=0.003) lower by LGI than HGI diets.

Completers at Week 26 ¢g

‘ IN‘:, "
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— = LP/HGI
= Control

N HP/HG

—— LP/LGI
- =< HP/AGI
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France: EPODE

= Ensemble, Prévenons I'(
= Since 1992

= Sport, Eating & Cooking
= Each city: ‘Le Maire’ Is 'c
= WWW epode org

= Being adapted by more «  °

= Spain: Methods & Social I\/Ia"rIZeting Techniques:
Prof. Luis Moreno from Zaragoza.

= Spain: www thaoweb com
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Food & Nutrition Delta

Food for Business




Food & Nutrition Delta Is

= Part of the Innovation Programme Food &
Nutrition, a Public / Private Partnership

= From companies, for companies, with companies
= Owned by a foundation FND

= Supported by & executed with the ministry of
Economic Affairs

= Built together with the ministries of Agriculture,
Nature & Food Quality, and Public Health.

= Now residing under the ministry of Economic
Affairs, Agriculture & Innovation.




Position in funnel

Food & Nutnt:on Delta
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Tl Food and Nutrition ’'s partnership
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Food & Nutrition Delta ’s partnership

Plus:

In total 383 companies
90% SME

22 knowledge providers




Update january 11 Food & Nutrition Delta

Key figures: = Distribution:
= 273 projects, 501 applied for. 60

= Partners: over 410; 383
companies, 90% MKB.

= Of the companies, 79% did not 40-
Innovate before.

20-

30+
= Feasibility 6,6 M€ in 163 projects;
= SME-innovation: 14,6 M€ in 58 proj.;
= |nnovationprojects 35,6 M€ in 52 proj. 10-

20-

= 57,0 M€ co-investment leveraged to 0-
138,9 M€ projects budget. SME LC




Cooperation in FND projects
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23 foreign participants (+Canada, Costa Rica and South-Korea)



Food landscape in the Netherlands
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Dutch development

= One single blockbuster



Current approach

= EFSA: ‘Pri
= Hence: un

|||||||||

PHILIPS
Lets make things better

= We don’t bash EFSA, we talk to the EU
Parliament.




The solution...




Food & Nutrition Delta

Food for Business

(Have B Nice Dayl)

% # Empowered by
ﬁ@i‘ Ministry of Economic Affairs




